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Abstract

The Purpose of this thesis is to study the damage to the tourism industry of Japan after
the earthquake and tsunami disaster on March 2011, the strategies of both the government and
private organization to promote tourism after disaster including problem after these strategies of
tourism promotion. This thesis raises the earthquake and tsunami disaster on 11" March 2011

as a case study, because it has been the most devastating disaster in Japan in the recent.

This research is qualitative, consisting of documentary research and interviews. The
information is presented by descriptive analysis. The researcher collected information from the
white paper in tourism of the Ministry of Infrastructure, Transport and Tourism of Japan, from
books and articles in the Thai, English and Japanese language, and from interviews with
officials from both government and private organizations involved with the promotion of tourism
of Japan, such as Japan National Tourism Organization (JNTO) and Japan Tourist Bureau (JTB)

using the framework “Tourism disaster management” as a guide in the study

The result of the study showed that disaster in Japan on 11" March caused damage to
economy and society as well as great damage to tourism. Moreover, Japan has also been
affected by the leak of radioactive substances from nuclear power plants. The strategies of the
government and private organizations are giving information and promotion in order to attract
foreign tourists to visit Japan again. After these strategies were applied, the researcher found
foreign tourists are visiting Japan once more. However, strategies also face problems about the

radiation concerns of tourist.



